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1 Heﬂb H 3aJ1a9Y1 0CBOCHUA JUCHHUIIJINHDBI

eabr0 ocBOEHUS MUCUUIUIMHBI «MTHOCTpAHHBINA SI3BIK» SIBISIETCS SIBISECTCS
obOecricueHue MPAKTUYECKOTO OBJIAJIEHUS JCIOBBIM aHTJIMHUCKUM S3BIKOM BO BCEX
€ro acrekTax B €IMHOM KoMIuiekce ((opMHUpOBaHHUE JICKCHUECKUX, IpaMMaTHye-
CKHMX U CTHJINCTHYECKUX HOPM JICJIOBOTO SI3bIKA).

3agauy AMCHHUIINHDI.

- Pa3BUTHE HABBIKOB YCTHOM M MUCHbMEHHOMN aHTJIMHCKON peud C Y4E€TOM CTH-
JINCTUKHU OOIICHHUS,

- CHCTEMATH3alMs TPAaMMATHYECKUX, CTUIMCTHYECKUX, MParMaTUYECKUX
HOPM aHIJIMMCKOTO SI3bIKA;

- IOBBIIIICHUE U MHTEHCU(PUKAITUS JIEKCUYECKOTO 3araca CreluaIn3upOBaHHOM
HaNpaBJICHHOCTH;

- 13bIKOBast pab0Ta B pa3IMUHBIX BUJIaX PEUEBOM JACSITEILHOCTH U (hopMax peuu
(aynupoBaHue, MMCbMEHHAS U YCTHAs peyb, YTEHHE OU3HEC-TEKCTOB) C YIIOPOM Ha
CBOOO/IHOE TOBOPEHHE (CIIOHTAHHBIM MOHOJIOT, TUAJIOTUYECKHUE BBICKA3bIBAHUS, 10~
JIUJIOT-TTUCKYCCHS );

- BEJICHUE JECJIOBOM MEPENUCKH;

- pa3BUTHE YMEHUS IPUMEHSTH MOJIyYEHHbIC 3HAHUS U HABBIKU B 3aJaHHBIX CH-
Tyalusx OOIIeHUS B Mpoliecce MpodecCHoHATBHON MPAKTUUECKOM TesITEIbHOCTH.

2 IlepevyeHb MJIAHUPYEMBIX Pe3yJbTATOB 00yYeHHS MO IMCIHU-
IUIMHE, COOTHECEHHBIX C IJIAHMPYEMbIMU Pe3yJabTATAMH OCBOCHMS
OIIOII BO

B pe3yabTaTe ocBOeHMs IMCHMILIMHBI (GOPMHUPYIOTCS CIeAyOHIe KOM-
neTeHIun:

VYK-4. CriocoOeH ocymecTBIATh AEIOBYI0 KOMMYHHUKAIIUIO B YCTHOW U ITUCH-
MEHHOM (hopMax Ha rocy1apCcTBEHHOM si3bike Poccuiickoit deaepaiuu 1 UHOCTPaH-
HOM(BIX) sI3bIKE(aX)

3 Mecto nucunmiiudbl B cTpykrype OITOII BO

«HOCTpaHHBIN A3bIK» ABISIETCS AUCHUIUITMHON 00s3aTenbHoM yactu OITOI1
BO moaroroBku oOyuaromuxcs 1o HampabiieHuo noarotoBku 38.03.01 DxoHo-
MUKa, HanpaBieHHOCTh «L{udpoBas 3KOHOMHKAY.

4 OobeM TUCHUILTHHBI (216 yacoB, 6 3a4ETHBIX SAUHUII)



O0ObeM, 4yacoB
Bunpl yueOHoI paboThI
Ounas popma 0OydeHHS
KonrakTHasi padora 72
B TOM YHUCJIE:
— ayIMTOpHAS [0 BUJAM
yUEOHBIX 3aHATUH 68

— JEeKIUHU 2

— MIPaKTUYECKUE 66
— BHEayAUTOpHAs 4

— 3a4eT 1

— dK3aMeH 3
CamocrosiTesibHasi padoTa 144
Hroro nmo pucuunjinue 216

5 Coaep:xanue TUCUUILIAHBI

[1o uToram m3zy4daemoil ITUCUUIIMHBI 00yYaroluecs CIaroT 3a4eT B 1-M ce-
MECTPE U IK3aMEH — BO 2-M CEMECTPE.

JucuunnuHa u3ydaercs Ha 1 kypce, B 1 u 2 cemecTpax no yueOHOMY IUJIaHy
O4YHOM (OpMBI OOYUEHHUSI.

Conep:kaHue ¥ CTPYKTYpPa IMCHHUIIMHBI IO 0YHOI (popMe 00yueHus

o Buabl yueOHoi1 padoThl, BKJIIO-
2 § yasi CaMOCTOSITE/IbLHYIO padoTy
No i E = CTYI€HTOB H TPYA0EMKOCThH
1/ Tema. 22 | 8 (B uacax)
OcHOBHBIE BOIPOCHI § 2 =
1| CamocrTo-
2z | © [IpakTu-
g g Jlextun ATelbHas
YCCKUC
paborta
Brands
Discussion: Talk about your favour-
ite brands. Listening: An interview
1 with a brand manager. Reading: YK-4 1 9 4 12
Building luxury brands — Financial
Times. Language work: Words that
go with brand, product and market.
Skills: Taking part in
Travel
5 Discussion: Talk about your travel YK-4 1 5 12
experiences. Listening: An inter-
view with a sales director of a hotel




Tema.
OCHOBHBIE BOIIPOCHI

dopmMupyembie
KOMIIeTEeHIIUH

Cemectp

Buasbl yue6Hoi1 padoThl, BKJIIO-
yasi CaMOCTOSITEJIbHYI0 padoTy
CTY/IeHTOB M TPY/10€MKOCTh

(B yacax)

Jlexuu

IIpakTu-
YECKUE

Camocro-
ATENbHas
paborta

chain. Reading: What business trav-
ellers want — Financial Times. Lan-
guage work: British and American
travel words. Skills: Telephoning:
making arrangements. Case study:
BTS: Retain a travel agent’s key cli-
ent. Writing: e-mail

Change

Discussion: Attitudes to change in
general and at work. Listening: An
interview with a management con-
sultant. Reading: Mercedes, shining
star — Financial Times. Language
work: words for describing change.
Skills: Managing Meetings. Case
study:Acquiring Asia Entertain-
ment: Solve the problems arising
from a recent merger. Writing:
action minutes

YK-4

12

Organisation

Discussion: Talk about status within
an organisation. Listening: An inter-
view with a management consultant.
Reading: A successful organization
— Financial Times. Language work:
words and expressions to describe
company structure. Skills: introduc-
tions and networking. Case
study:InStep’s relocation. Writing:
essay

YK-4

12

Advertising

Discussion: Talk about authentic ad-
vertisements. Listening: An inter-
view with a marketing communica-
tions executive. Reading:A new
kind of compaign— Financial Times.
Language work: words for talking
about advertising. Skills: Starting
and structuring presentation. Case
study: Alpha Advertising: Develop
an advertising campaign. Summary

YK-4

12

Money

YK-4

12




Tema.
OCHOBHBIE BOIIPOCHI

dopmMupyembie
KOMIIeTEeHIIUH

Cemectp

Buasbl yue6Hoi1 padoThl, BKJIIO-
yasi CaMOCTOSITEJIbHYI0 padoTy
CTY/IeHTOB M TPY/10€MKOCTh

(B yacax)

Jlexuu

IIpakTu-
YECKUE

Camocro-
ATENbHas
paborta

Discussion: Attitudes to money. Lis-
tening: An interview with an invest-
ment director. Reading: An inspira-
tional story — Financial Times. Lan-
guage work: words and expressions
for talking about finance. Skills:
Dealing with figures. Case study:
Make your pitch: Present a new idea
to investors. Writing: email.

Cultures

Discussion: the importance of cul-
tural awareness in business. Listen-
ing: An interview with the manager
of a cultural training centre. Read-
ing: Culture shock— Financial
Times. Language work: Idioms for
talking about business relationship.
Skills: Ompoc, cioBapHBIA AUKTAHT
Ne7, acce Ne2 Social English. Case
study: Business culture briefing:
Prepare a talk on business culture.
Writing: Essay.

VK-4

12

Human Resources

Discussion: Job interviews. Listen-
ing: An interview with an interna-
tional recruitment specialist. Read-
ing: Women at work. Language
work: words and expressions for
talking about job application. Skills:
Getting information on the phone.
Case study: Make your pitch: Fast
Fitness: Find a new manager for a
health club chain. Writing: letter

YK-4

12

International markets

Discussion: the development of in-
ternational markets. Listening: An
interview with an expert on negotia-
tion. Reading: Trade between China
and the US. Language work: words
and expressions for talking about
free trade. Skills: negotiation. Case
study: Pampas Leather Company:
Negotiate a deal on leather goods.
Writing: e-mail.

YK-4

12




Tema.
OCHOBHBIE BOIIPOCHI

dopmMupyembie
KOMIIeTEeHIIUH

Cemectp

Buasbl yue6Hoi1 padoThl, BKJIIO-
yasi CaMOCTOSITEJIbHYI0 padoTy
CTY/IeHTOB M TPY/10€MKOCTh

(B yacax)

Jlexuu

IIpakTu-
YECKUE

Camocro-
ATENbHas
paborta

10

Ethics

Discussion: guestions of ethnics at
work. Listening: An interview with
the director of an environmental or-
ganisation. Reading: The ethics of
resume writing. Language work:
words and expressions for talking
about illegal activity or unethical
behaviour. Skills: Considering op-
tions. Case study: Principles or
profit? Writing: Essay.

YK-4

12

11

Leadership

Discussion: The qualities of good
leadership. Listening: An interview
with the managing director of an ex-
ecutive recruitment company. Read-
ing: Leading L’Oreal. Language
work: words and expressions for
talking about character. Skills: Pre-
senting. Case study: Lina Sports:
Decide on the best leader for a trou-
bled sportswear manufacturer. Writ-
ing: e-mail.

YK-4

12

12

Competition

Discussion: How competitive you
are. Listening: An interview with a
manager from the Competition
Commission. Reading: Head-to-
head competition. Language work:

idioms for sport. Skills: Negotiation.

Case study: Fashion House: Negoti-
ate new contracts with suppliers.
Writing: e-mail.

YK-4

12

Hroro

66

144

6 IlepeyeHb y4eOHO-MeTOANYECKOTO O0ecevYeH sl AJIs CaMo-
CTOSITEJIbHOI PadoThI 00YYAIOIIUXCH MO JUCHUIIIINHE

/ DOH OLEHOYHBIX CPEICTB VISl IPOBeIeHUsI IPOMEKY TOYHOH
arrecTaluu




7.1 IlepeyeHb KOMIIETEHIUI ¢ YKa3aHUEM 3TAaNoOB UX ()OPMUPOBAHUS B
npouecce ocsoenuss OITIOII BO

Homep cemectpa*

Otansl OPMHUPOBAHUS U IPOBEPKH YPOBHs c(HOPMUPOBaAH-
HOCTH KOMITETESHIIMI 110 TUCIUIUINHAM,
npakTukam B nponecce ocsoenus OIIOIT BO

VYK-4. CriocobeH oCymecTBIATh ISTOBYI0 KOMMYHHUKAIIMIO B YCTHOW W MTUCbMEHHOU (hopmax
Ha rocyaapcTBeHHOM si3bike Poccuiickoit denepaiinu 1 ”HOCTpaHHOM(BIX) sI3bIKe(ax)

1 JlenoBbIe KOMMYHHKAITUN
1,2 Hnocmpannwiii 5361k
8 [ToaroroBka K mpoIeAype 3alIUTHI U 3alIUTa BEITYCKHOH KBa-

T (HUKAITMOHHON pabOThI

* HoMep ceMecTpa COOTBETCTBYET 3Tany (popMHUpPOBAHUS KOMIETEHLIUN

7.2 Onucanmne nokasartejie u KPUTEPHUEB OLICHUBAHUA KOMIIeTeHIII/Iﬁ Ha
PA3JINYHBIX ITanax ux (l)Ole/IpOBaHI/ISI, OIIHCaHHUEC IIKAJbI OICHUBAHUA

YpoBeHb 0CBOEHHUS

IImanupyemele
PE3yIbTaThl
OCBOCHUA
KoMImereHnuu |HCYAOBJICTBOPH-
(MHMKATOPHI TENBHO
JOCTHYKEHUS (MUHUMATBHBIHA
KoMmIeTeH- | B¢ JTOCTUTHYT)
1un)™

YIOBIIETBOPHU-
TEJIBHO
(MuHHUMATTB-
HBIIl moporo-
BBIN)

XOpOIIOo
(cpenuuit)

OTJIIMYHO
(BBICOKUIT)

OreHounoe
CPEICTBO

VYK-4. cnocobeH ocyIecTBIATh Ae0BYI0O KOMMYHUKALIMIO B YCTHOM U MUCbMEHHON (hopMax Ha
rocyJapcTBeHHOM s13blke Poccuiickoii @Denepaiiui 1 ”HOCTpaHHOM(BIX) sI3bIKe(aX)

YK-4.1.

Bri6upaet Ha
rOCy/IapCTBEH-
HOM U UHO-
CTpaHHOM (-
BIX) SI3BIKAX
KOMMYHHKa-
THUBHO MPUEM-
JIEMBbIE CTHJIb
JIEJIOBOTO 00-
LICHHS, BEP-
OaybHBIC U He-
BepOaJIbHBIE
CpeICTBa B3au-
MOJIEHCTBHS C
MapTHEPAMH.

YpoBeHp 3Ha-
HUW HIDKE MH-
HUMAaJIbHEIX
TpeOoBaHUil,
CcOOIrOIEHNE
KOTOPBIX
HEOOXOIMMO
JUTSL OCYIIIECTB-
JIEHUd  JeJIo-
BOM KOMMYHHU-
Kallid B YCT-
HOH W THUCh-
MeHHOH dop-
max. Taxke He
MPOJIEMOH-
CTPHPOBAHBI
OCHOBHEIE
YMEHHS
MOJL30BaTh
JIETIOBYIO KOM-
MYHHKAIIHIO,

nuc-

MuHHMaIbHO
JIOIYCTUMBII
YPOBEHB 3Ha-
HUH, TpeOoBa-
HUH, COOJIIO-
JIEHHE KOTO-
PBIX HEOOXO-
JIAMO JIJISL OCY-
ECTBIICHUS
JIEIIOBOM KOM-
MYyHHKAIIMH B
YCTHOU U
MMMCbMEHHOMN
dopmax.
Taxxe ipojie-
MOHCTPHPO-
BaHBI OCHOB-
HbIC YMEHUS

YpoBeHb 3Ha-
HUH, TpeboBa-
HUH, COOJIFO-
JE€HHEe  KOTO-
pBIX HEoOXo-
JTUMO JUTSI OCY-
IIECTBICHUS

IEJIOBOA KOM-
MYHUKaIlUH B
YCTHOM u
MUCBMEHHON

¢dopmax. B
o0beMe, CooT-
BETCTBYIOIIIEM
mporpamMme

MOJITOTOBKH,

JIOTIYIIIEHO He-
CKOJIBKO  He-
rpyOBIX OLIM-
o6ok. Ilpone-

YpoBeHp 3Ha-
HUH, TpeboBa-
HUH, CcoOIIIo-
JEHHEe  KOTO-
peIX HeoOXo-
JTUMO JUTSL OCY-
IIECTBICHUS

IEJIOBOA KOM-
MYHUKallid B
YCTHOM u
MMCbMEHHON

¢dopmax. B
o0beMe, COOT-
BETCTBYIOIIEM
mporpamMme

MOJITOTOBKH,

06e3 ommoOOoK.
IIponemon-

CTPUPOBAHBI

BCE OCHOBHBIC

pedepat/no-
KIIa1, ~-TECTUPO-
BaHMHeE, OTIPOC,
MIPE3CHTAIINN,
acce, - CIoBap-
HBIA JUKTAHT




[Inanupyemble

YpoBeHb OCBOEHHUS

pe3yabTaThl
OCBOCHU
YIOBIIETBOPHU-
KOMIIETeHIIMH [HCYIOBICTBOPH- TeITBHO OueHouHoe
(MHIUKATOPBL TeIbHO (MHHUMATTD- xoporo OTJIH'IHO CPELCTBO
JOCTHYKCHHUS (MHUHUMATBHBIT HB1if TIOPOTO- (cpenHmii) (BBICOKMIT)
HE IOCTUTHYT o
KOMIIETEH- A y7) BBIN)
un)™
YK-4.2. HMEJIM MECTO | MCIOJb30BaTh | MOHCTPUPO- YMEHUSL  HC-
rpyobie JIOBVIO KOM- | BaHBI BCE OC- | TIOJIB30BaTh
JEJI0BYIO KO
Ucnonbsyer omnOKH, He MyHUKampro, | HOBHBIE ~YMe- | JIEOBYIO KOM-
uHpOpMALH- IIPOAEMOH- Vneercs vy~ | A HCTIONB30- | MYHHKAIIHIO,
OHHO- KOMMy- | CTPHPOBAHBI VAL HLL BaTh nenoByto | [Ipogemon-
0a3oBbIC KOMMYHHKa- CTPUPOBAHBI
HUKAI[MOHHbIE HAGOD HABKI-
XHOO HaBBIKH  BBI- p LUI0, TMpOJie- | HABBIKK  BBI-
TEXHOJIOTUH
6opa KoMmMMy- | KOB BbIOOpa | MOHCTpHpO- Odopa KOMMY-
1pH HMOUCKE HE-| yyratupHO KOMMYHHKa- | BaHbl 6a30Bble | HUKATHBHO
00xoxMMOit IIPUEMJIEMOTO | TyBHO mpheM- | HABBIKUA  BBbI- | IPUEMIIEMOTO
MHQOPMALMK B | CTHIIS  ACNO- | o0 0 oo | OOpa KOMMYy- | CTHIS  JAeno-
nporecce pe- BOro  oOiie- ETOBOTO 06- HHKATHUBHO BOro  oOuie-
[LIEHMs] CTAH- HUS, BepOaib- HeHIA, BED- NpUEMIIEMOTO | HUS, BepOalib-
JAPTHEIX KOM HBIX U HEBEp- » BEp CTWJISL  JeJIo- | HBIX U HeBep-
0aIbHBIX OaNbHEIX M HE- | Boro  oOIie- | GalbHBIX
MYHUKATHBHBIX | ooncTe B3am- | BepOATBHBIX | Hus, BepOaib- | CPEACTB

3a/1a4 Ha rocy-
JapCTBEHHOM U
HMHOCTPaHHOM
(- BIX) s3BIKAX.

YK-4.3.

Bener neno-
BYIO TIepe-
MUCKY, YYUTHI-
Bast 0COOEHHO-
CTH CTHIIH-
CTHKH ohuIu-
aJbHBIX U He-
oduIHaTBHBIX
ITACEM, COLMO-
KYJIBTYPHBIC
pasnuuus B
dhopmare Kop-
PECIOHCHIINN
Ha rocyaap-
CTBEHHOM H
WHOCTPaHHOM
(-pIX) s3BIKAX

YK-4.4.

MOJIEHCTBUS C
MapTHEPAMH.

CpEJICTB B3au-
MOJIEHUCTBUS C
MapTHEpaMH

HBIX M HEBEp-
OaJIbHBIX
CPEICTB




[Inanupyemble

YpoBeHb OCBOEHHUS

pe3yJIbTaThI

OCBOCHHUS Y IOBIIETBODH-
KOMIIETeHI[MY |HEYAOBIETBOPH- TeITBHO Orenounoe

TEIBHO XOpOIIIO0 OTJINYHO

(s KaTOpEI (MHUHUMATBHBIT (MtHIMTS- (c eI)ILHI/Iﬁ) (BBICOKMIT) CPEACTEO
poctikerms | ) | M moporo- p

KOMIIETEH- A y BEIi1)

un)™

HemoHcTpu-
pyeTr WuHTerpa-
THBHBIE ~ yMe-

HUSl HCIOJbB30-
BaThb AMAJOTH-
yeckoe oO1e-
HUE Ui CO-
TPYAHUYECTBA
B akKajeMuue-
CKOI KOMMYHH-
Kauuu  oOre-
HUS: * BHHMMA-
TEJNBHO CITyIIas
U MBITAsICh TO-
HATH CYTh MJEU
ApyTHX,
€ClId OHHU IIPo-

Jaxe

THUBOpeYaT cob-
CTBCHHBIM BO3-
3pEHUAM; * yBa-
’Kasi BBICKa3bl-
BaHUS JPYTUX
KaK B IIJIaHE CO-
AepXKaHUs, TaK
u B

(hopmBbI;

IJIaHe

KPUTHUKYSI apry-
MEHTHUPOBAHHO
U KOHCTPYK-
THBHO, HE 3aJe-
Bast YYBCTB
IpYTHX; ajar-
TAPYS pedb U
SI3BIK JKECTOB K
CUTYaIUsIM
B3aUMOJICH-
CTBHSL.




7.3 TunoBble KOHTPOJIbHbIE 3aJaHUs] WJIUM WHbIE MATEPUAJIbI, HEOOXO0THU-
Mbl€ 111 OLEHKU 3HAHUM, YMEHU, HABBIKOB, XapaKTePU3YIOLIMX 3TanbI (pop-
MHPOBaHUA KOMIleTeHIMI B mpouecce ocsoennsst OIIOII BO

Komnemenyus: cnocobnocme ocyuwjecmensims 0en08yi0 KOMMYHUKAYUIO 8
VCMHOU U NUCbMEHHOU hopmax Ha 2ocyoapcmeennom a3vike Poccutickoi Dedepa-
yuu u unocmpanHom(vix) szvike(ax) (YK-4)

TecThl

[Ipumep TECTOBBIX 3aJaHUM.

Entry Test VOCABULARY
A Correct one wrong word in each sentence.

1. We interviewed more than 2,500 customs at our London shop.

2. Can you help organisation the conference next week?

3. We give every new employee six months of on-the-job train.

4. We product most of our components in the Asia Pacific region.

5. We’ve invited the team from EBS to meeting with us in Madrid next week.
B Complete the sentences with the words (a—h).

a) line manager

b) trainer

C) trainee

d) customer

e) colleague

f) CEO

g) employee

h) manufacturer

1. The person who directly supervises me is my

2. | learned my job when | was a during my first year.

3. 1 own a small business with only one , who helps with
office work.

4. The is the highest-ranking person in my company.

5. My company is a of electrical goods.

6. | share my office with one and we work together on a
lot of projects.

7. My company’s biggest is the car-maker BMW.

READING

A Read texts from a) to e) from the Financial Times and match them to the
types of business.

Hi, Joe, this is Sam.

I’d like to add two things to the order.

We also need one case of A4 note pads, your part number 89-0093.

I’m ringing about my order, number 2179.



We need 200 conference badges, your part number 79-0098.

Speak to you soon!

Give me a call if there’s a problem or you don’t have those things. If I don’t
hear from you, I’ll assume everything’s OK.

Consumer goods and retailing

Travel and leisure

Agriculture and construction

Telecommunications

Drink and food

a)

Oriental Land Company manages and develops theme parks. The company
also has retail businesses and manages entertainment and leisure facilities. The com-
pany primarily operates in Japan. It is headquartered in Chiba, Japan, and employs
2,193 people. FT

b)

Heineken brews and sells more than 170 beers, including Heineken, Amstel,
Cruzcampo, Tiger, Zywiec, Birra Moretti, Ochota, Murphy’s and Star. It operates in
Europe, the Americas, Africa, the Middle East and Asia Pacific. It is headquartered
in Amsterdam, the Netherlands and employs about 54,000 people. FT

c)

Revlon produces, markets and sells cosmetics, skin-care products, fragrance
and personal-care products. The company’s products are sold in over 100 countries
across six continents. It is headquartered in New York City, New York, and employs
about 5,600 people. FT

d)

01 Corporation Berhad is a diversified group that grows oil palm, produces
rubber and is engaged in property development and investment, landscaping services
and general contracting. The group has manufacturing facilities in the Netherlands,
the US, Malaysia and Egypt and sales offices in eight other countries including
China. The group primarily operates in Malaysia. It is headquartered in Putrajaya,
Malaysia, and employs around 27,330 people. FT

€)

JDS Uniphase Corporation manufactures and markets optical products for
communications, commercial and consumer applications. The company offers test
and measurement systems and services for telecommunications service providers,
cable operators and network equipment manufacturers. The company primarily op-
erates in the US, Europe and Asia Pacific. It is headquartered in Milpitas, California,
and employs about 7,000 people worldwide. FT

B

Now decide if these statements are true or false.

36. Oriental Land Company has more employees than Revlon.

37. Heineken produces more than 200 beers.

38. Revlon products are sold worldwide.




39 I0I Corporation Berhad’s main operations are in Malaysia.
40. JDS Uniphase Corporation is based in Mexico.

WRITING

Read the advert below and write a letter of application. Write 120-140 words.
Remember

Wanted: Market researcher

This could be the best job in the world! A travel holiday company needs re-
searchers. We will pay you to visit resorts and hotels and to write reports about their
products and services. If you think this is the job for you, write to us at the address
below, telling us about:

- your education

- your work experience

- languages you have studied or can speak

- reasons why you would like to have this job.

SPEAKING
You will have a ten-minute speaking test. You have five minutes to prepare. The
examiner will ask you a few questions about yourself. Answer the questions as fully
as possible. Remember to cover the following.

- Greet the examiner and introduce yourself.

- Be prepared to answer questions about yourself, your work/study, your free-
time activities, etc.

- Tell the examiner what your ideal job is and why. Speak about factors such
as the salary, location, responsibilities, etc.

Kpurepun ouenku recra.

OHCHKa IO TECTY BBICTABIIACTCA IMPOIMMOPHUHOHAJIBHO J0JIC ITPABUJIBHBIX OTBC-
ToB: 90-100% — onenka «otmmaHO» 75-89% — onenka «xopotro» 60-74% — oreHka
«YIOBIETBOPUTENHbHO» MeHee 60% MpaBUIIbHBIX OTBETOB — OLICHKA «HEYIOBJIETO-
PUTEITHLHOY

Y CTHBIN Onpoc

[Ipumep BOMpOCOB JIs1 YCTHOTO OMpoca.

Omnpoc k pazaeny 1 (Unit 1)

1. What is the difference between the notions “brand”, “brand name”, “trade-
mark”, “brand image”?

2. What makes customers loyal to a brand?

3. Enumerate the aspects of customer awareness.



4. Which of these takes a longer time: brand positioning or brand stretching?

5. Differentiate the main aspects of a brand and a product(ion).

6. Why do some brands turn out to be more successful than the others?

7. Dwell on the road to success of world-recognised companies.

8. Speak about the way for a start-up company to turn into a well-established
brand.

9. What are the common demands of modern consumers?

10. Do all brands have the same lifecycle? Why? /Why not?

Kpurepun onenkn ycTHOrO onpoca

Pa3BepHyThIll OTBET CTYyJIEHTA JIOJKEH MPEICTABIATh COOO0M CBSI3ZHOE, JIOTHU-
YCCKMH ITOCJICA0BATCIIbHOC COO6IH€HI/IG Ha 3aJaHHYIO TEMY, IIOKA3bIBATh €TI0 YMCHHC
IPHUMCHATH OIPCACICHHA, ITPaBHJIa B KOHKPETHBIX CIIy4dasiax.

Kpurepun onieHuBaHus:

1) IIOJIHOTA U IIPAaBUJIbBHOCTL OTBCTA,

2) cTeneHb OCO3HAHHOCTH, MIOHUMAaHUS U3y4YEHHOTO;

3) s3piKOBOE O(hOPMIICHHE OTBETA.

OHCHKa «OTJIIMYHO» CTABUTCA, CCJIM CTYACHT IMOJIHO H3JIaracT Marcpuall (OT—
BEUAET Ha BOMPOC), AT MPABUIHLHOE ONpEeTICHUE OCHOBHBIX MOHATUIA;, 0OHApY-
KHUBACT IMOHUMAHHC MAaTCpHajlad, MOXCT O6OCHOBaTI> CBOU CYXICHU:A, IIPUMCHHUTD
SHAaHMA Ha IMPAKTHKE, ITPUBECTU H€O6XOI[I/IMBI€ IMPpUMCPLI HC TOJIBKO M3 y‘l€6HI/IKa,
HO U CaMOCTOATCIIbHO COCTABJICHHBIC, U3JIardaCT MAaTCpHUaJl IIOCICA0BATCIIBHO U IIpa-
BWJIBHO C TOYKH 3pEHHSI HOPM JIMTEPATYPHOTO si3bIKa. OIIEHKA «XOPOLIO)» CTaBUTCH,
€CJIM CTYJIGHT JlaeT OTBET, YJIOBJICTBOPSIONIUN TEM ke TpeOOBaHUSM, YTO U JJIs
OIICHKHU «OTJIMYHOY, HO JOIMYyCKaeT 1—2 OommoOKH, KOTOPBIE CaM K€ UCTTPaBJISET, U 1—
2 HEeaodueTa B IOCICOOBATCIBHOCTH U S3BIKOBOM O(l)OpMJIeHI/II/I n3jaracmoro.
OI_IeHI(a «YAOBJICTBOPUTCIIBHO» CTABUTCs, CCJIIM CTYACHT O6H3py>KI/IBaeT 3HAHUC U
IMOHUMAaHWE OCHOBHBIX ITOJIOKEHUH I[aHHOfI TCMBI, HO U3JIaracT MaTcpuall HCII0JIHO
U JIOMYCKaeT HETOYHOCTH B OMPEICIICHUH MOHATUH WK (OPMYJIUPOBKE IPaBUII; HE
YMEET JI0CTATOYHO TIIyOOKO U JTOKa3aTeIbHO 000CHOBATH CBOM CYXKJIEHUS U MPUBE-

CTHU CBOU IIPUMCPELI; U3J1aracT MaTcpural HCIIOCICAOBATCIIbHO N JOITYCKACT OIIMOKU



B SA3BIKOBOM 0(1)OpMJ'IeHI/II/I n3JjJ1aracmoro. OHeHKa «HCYHAOBJICTBOPUTCIILHO» CTa-
BUTCS, €CITU CTYCHT OOHAPYKMBACT He3HAHHUE OOJIBbIIICH YaCTH COOTBETCTBYIOIIETO
BOTIPOCA, IOMYCKaeT OMUOKK B (hOPMYIUPOBKE ONPEACIICHUN U MPaBUJI, HCKaKAFO-
IIME WX CMBICII, OCCIIOPSIOYHO M HEYBEPSHHO M3jiaraet Matepuai. OrneHka «2» oT-
MeYaeT TaKHue HEJOCTATKH B MOJOTOBKE, KOTOPHIC SBISIOTCS CEPHE3HBIM TPETIAT-
CTBHEM K YCIICIITHOMY OBJIQJICHUIO MOCJICAYIOIIUM MaTEPUAJIOM.

TemaTtuka pedepaToB/ TOKIATOB.

K pazneny 6 (Unit 6) [IpumepHbie TeMbl U1 HoKIana/pedepara.

1. Trade indexes of world stock markets.

2. The threats of the credit crunch.

3. Ways to avoid economy recession.

4. Modern business retail chains.

5. Is it acceptable to sell something without the right of proprietorship?

6. Tips to pay off the credit (mortgage, loan).

7. Are short sellers necessary?

Kputepunu onienku pedeparton

OHCHKa 5 CTaBHUTCA, €CJIM BBIIIOJHCHBI BCC Tpe6OBaHI/IH K HAIIMCaHHUIO U 3a-
mmTe pedepara: 06o3HaueHa mpobiema U 000CHOBaHa €€ aKTyallbHOCTh, ClIeJaH
KpaTKUH aHaJW3 pa3MYHbIX TOYCK 3pEHUS Ha pacCMaTpUBAEMYIO MPOOIEMy H JIO-
TMYHO U3JIOKEHAa COOCTBEHHAs MO3UIMS, CPOPMYJIHUPOBAHBI BHIBOABI, TEMa pac-
KpbITa TOJHOCTHIO, BBIAEpPKaH 00béM (12-15 crp.), coOmtoaeHsl TpeOboBaHHS K
BHCIITHCMY 0(1)OpMJ'ICHI/IIO, AaHbl TIPpaBUJIBHBIC OTBETHBI HA AOIOJHHUTCIIBHBIC BO-
IIPOCHI.

Orenka 4 — ocHOBHBIE TpeOOBaHUS K pedepaTy U ero 3aluTe BHIMOTHEHBI, HO
IIPpHU 3TOM OOIMYIICHBI HC}IO‘IéTBI. B YaCTHOCTHU, UMCHOTCA HETOYHOCTH B U3JI0KCHNU
Marcpuajia, OTCYTCTBYCT JIOTHYCCKaAA IMOCICAOBATCIIBHOCTh B CYXICHUAX, HC BbI-
nepxkan 00bEéM pedepara (12-15 ctp.); uMeroTcs ymyrieHus: B 0hOpMIICHUN; HA JI0-

MOJHHUTCIILHBIC BOIIPOCHI ITPH 3alUTC AaHbI HCIIOJIHBIC OTBCTEI.



Ornenka 3 — UMEIOTCS CYIIECTBEHHbIE OTCTYIUIEHUSI OT TpeboBaHUM K pede-
PHUPOBAHHIO. B YaCTHOCTH, TCMa OCBCIICHA JIMIIb YaCTUYHO, OOITYIICHBI CI)aKTI/I‘Ie—
CKHE OIINOKHU B COACPKaHUHU pe(bepaTa WK IIPpU OTBCTC HA AOIIOJIHHUTCIBHBIC BO-
IMPOCHI; BO BPpCM: 3allIUTBI OTCYTCTBYCT BBIBO/I.

Onenka 2 — TeMa pedepara HE pacKpbiTa, 0OHAPYKUBAETCS CYIIECTBEHHOE
HeMoHUMaHue pobJIeMbl JTU00 pedepar CTyJASHTOM He MPeJCTaBIICH.

Temartnka qOKIa0B C IPE3EHTAUN

1. The difficulties of cross-cultural communication in business.

2. Lack of cultural awareness as a factor leading to negotiations breakdown.

3. Cultural identity of English-speaking business environment.

4. Cultural identity of Asian business environment.

5. Cultural identity of American business environment.

6. Cultural identity of Russian business environment.

7. Relocation for working abroad: pros and cons.

8. Levels of formality in language and business behavior.

9. Proximity and body language as a challenge in business communication.

10. Role of men and women in cross-cultural business deals.

Kpurepuu onieHku 10K1a710B

Kaxxapli1 u3 npeioKEeHHbIX OKa3aTeNIeH OLIEHUBAETCS IO KPUTEPSAM BBIIIOJI-
HEH — 2 0ajjia 4aCTUYHO BBITIOJHEH — 1 0aj He BEIMOJIHEH — () O0alioB.

ITokazarenu OLEHKH

Kpurepun onennBanus

1 CrpykTypa (KOJIMYECTBO CJIalJJ0OB COOTBETCTBYET COAECPHKAHUIO U MPOI0JI-
JKUTCIIBHOCTU BBICTYIIJICHUA, HAITPUMCP: JIJIA 7-MI/IHYTHOFO BBICTYIIICHHA PCKOMCH-
JyEeTCsl UCTIONIb30BaTh He Oosiee 10 craiiioB, BKIIIOUAsi TUTYJIBHBIN CJIAMA U CJIai] ¢
BBIBOJIAMH )

2 HarnsgHocTh (WLTIOCTpAIIMM XOPOIIEro KadecTBa, ¢ YETKUM H300paxke-
HHUEM, TCKCT JICTKO YUTACTCA, HAIPUMEP: UCITIOJIB3YIOTCA CPCACTBA HATTIAJAHOCTH HH-

dbopmarnyu B Buje TaOIUI, CXeM, Tpa(uKOB U T. 11.)



3 Jluzaiin u HacTpoiika (oopmiieHne CIaiiIoB COOTBETCTBYET TEME, He Mpe-
IEITCTBYCT BOCHPUATHUIO COACPIKAHUA, OJIA BCCX CJ]&IZI[OB IMPE3CHTAlNN HCIIOJIb3Y-
€TCsI OJMH U TOT K€ 11a0JI0H opopMIICHHUS)

4 Conepkanue (IIpe3eHTAIUsl OTPaKaeT OCHOBHBIE ATallbl UCCIECIOBAHUS —
HpO6JI€My, ICJIb, TUIIOTC3Y, X0 BBIITOJIHCHUA pa60TBI, BBIBOJBI, T.C. COOACPIKUT IT10JI-
HYI0, IOHATHYIO MH(OpMAIIHIO MO0 TeMe JO0KIaaa Ipu HAIMIUKU opdorpadudeckoi
Y IYHKTYallMIOHHON T'PaMOTHOCTH )

5 TpeboBaHUs K BRICTYILICHUIO (BBICTYIIAIOITUI CBOOOHO BIIaJIeeT COIepIKa-
HUEM, SICHO M TPAaMOTHO M3JIaraeT MaTepHall, BRICTYIAIOINI CBOOOTHO U KOPPEKTHO
OTBCYHACT HAa BOIIPOCHI U 3aMCYAHUA ayAUTOPUMH, BBICTyHaIOH_II/Iﬁ TOYHO YKJaAbIBa-
€TCSl B PAMKHU PETJIaMEHTA).

[IpumepHBIE TEMBI 3CCE.

K pazneny 4 (Unit 4)

1. Small and medium-sized enterprises vs. multinational companies: ad-
vantages and pitfalls.

2. ‘Glass-ceiling’ in modern business environment.

3. Job of homeworking/teleworking/telecommuting type.

DK3aMEeHallMOHHbIE MaTePHAIIbI ISl TPOMEXKYTOYHOM aTTeCTalluN

1.Brands as one of the key parts of marketing. Consumer loyalty.

2. Experience that people are likely to have when travelling for business.

3.Change of business. Difficulties connected with mergers and acquisitions.

4.Different types of organizations, good and bad qualities of an organization.
5.Typical stages of an advertising campaign. Subvertising — advantages and
disadvantages for consumers.

6.The best ways for businesses and entrepreneurs to raise money. The func-
tions and behaviour of the global stock markets.

7. Lack of cultural awareness as a factor leading to communication break-
down. Cultural identity of Russian business environment.

8. Human resources as an essential part of business company integrity. The

recruitment process.



9.Trade (trade globalization, free trade and letters of credit). Different types
of negotiations techniques.

10. Dwell on ethics at workplace and possible unethical activities in business.
Corporate training as a prospect for in-house staff improvement.

11. Types of leadership styles. The most essential decision-making skills.

12. Doing business on a competitive edge — features and factors of success.
The future of business.

Kputepun onieHMBaHUS pe3ysIbTaTOB 00yUEHUS

Onenka

Kpurepnun oneHrBaHus 10 3K3aMEHY

Bricokuii ypoBeHb «5» (OTJIIMYHO) OIIEHKY «OTJIMYHOY 3aCITyKUBAET CTYACHT,
OCBOMBILIMI 3HAHUS, YMEHUS, KOMIIETEHIIUA U TEOPETUUECKUIN MaTepuan 6e3 mpo-
6CJIOB; BBITIOJTHUBILIMY BCE 3alaHusd, IIPCAYCMOTPCHHBIC Y‘I€6HBIM [1IJIaHOM Ha BBICO-
KOM Ka4CCTBCHHOM YPOBHC; ITPAKTHYCCKUC HABBIKH HpO(l)eCCI/IOHaJILHOI‘O IIPUMCHC-
HUSI OCBOEHHBIX 3HaHUI C(POPMUPOBAHBHI.

Cpennuil ypoBeHb «4» (XOPOILIO) OLEHKY «XOpPOIIO)» 3aCIIyKUBAET CTYIECHT,
MMPAaKTHYCCKH TMOJITHOCTBIO OCBOMBIINHI 3HaHHsA, YMCHHUA, KOMIICTCHINHW U TCOPCTU-
YyeCKUH MaTcpual, yIIe6HI>Ie 3aaHud HE OUCHCHBI MAaKCUMAJIbHBIM YHCIIOM 6aJ'IJ'IOB,
B OCHOBHOM C(I)OpMI/IpOBaJ'I IMPAKTHUYCCKNC HABBIKH.

[ToporoBeiii ypoBeHb «3» (yIOBIETBOPUTE JIbHO) OIEHKY «YyJOBJIETBOPHU-
TCIbHO» 3aCIIYKHUBACT CTYACHT, YaCTHYHO C HpO6CJ’IaMI/I OCBOMBIINH 3HAHUA, YMC-
HUS, KOMIETEHIUU U TEOPETUYECKHUI MaTepuai, MHOTHE yueOHbIe 3a1aHHs] TUO0 He
BBITTOJIHUII, 100 OHU OLCHCHBI YN CJIOM OaJI0B OJIM3KUM K MHWHUMAJIBHOMY, HCKO-
TOpbIE TPAKTUIECKHE HABBIKH HE CPOPMUPOBAHBI.

MuHUMaNbHBINA YPOBEHD «2» (HEYIOBJIETBOPU TEIBHO) OLEHKY «HEYIOBJIe-
TBOPHUTCIIBHO» 3aCJIYKUBACT CTYJACHT, HC OCBOMBIINH 3HAaHHA, YMCHUA, KOMIICTCH-
I " TeopeTI/I‘-IeCKI/Iﬁ MaTcpual, yqe6HLIe 3alaH1A HS BBIIIOJIHUII, IIPAKTHYCCKUC
HaBBIKH HE C(POPMUPOBAHBHI.

KoHTposIb OCBOEGHMSI JUCUUIUIMHBI TNPOBOJUTCS B COOTBETCTBUU C
[Tn KyoI'AY 2.5.1 Tekyuuit KOHTPOJIb YCIIEBAEMOCTH U MPOMEKYTOUHAs aTTecTa-
1IUs1 00yJaroNUXCsl.



8 IlepeyeHb OCHOBHOM M JIONOJIHUTEILHON YUueOHOI JIuTepaTypbl
OcHoBHas yueOHas1 JIUTEpaTypa

1. David Cotton, David Falvey, Simon Kent “Market Leader” (Intermediate):
3rd Edition. Course Book. Pearson Education Limited, 2014.

2. David Cotton, David Falvey, Simon Kent “Market Leader” (Intermediate):
3rd Edition. Practice File. Pearson Education Limited, 2014.

3. JlenoBasg kKOMMyHUKanus Ha aHrimickom s3eike: YMK. [lemoBon an-
TJIMACKUI A3BIK C MCIIOJIB30BaHUEM KEMCOB (KOHKPETHBIX CUTYyaluid. B nByx vactsx.
Yacts I) [DnexTpoHHbIii pecypc] : yueb. mocodue / O.B. [lecsaToBa [u ap.]. — Diek-
TpoH. JaH. — MockBa : MIMMO, 2011. — 152 c. — PexuMm pocrymna:
https://e.lanbook.com/book/46244

JlonoJiHMTEIbHAA y4eOHAasl JJUTepaTypa

4. JlenoBO MHOCTPAHHBIN S3BIK: AHTJIMUCKUHN SI3BIK : Y4€OHO-METOANYECKUM
KoMIuieke / MunucrepcTBo KynbTyphl Poccuiickoit deneparuu, ®I'6OY BIIO "Ke-
MEpPOBCKUI TOCYIApCTBEHHBI YHUBEPCUTET KYJIbTYpbl U UCKYyccTB", ColnaibHO-
TYMaHUTAapHbIA UHCTUTYT, Kadenpa nHocTpaHHBIX s13bIKOB U J1p. — Kemeposo: Ke-
MEpPOBCKUI TOCYAAPCTBEHHBIM YHUBEPCUTET KYJIBTYPBI M UCKYyCCTB, 2014. — 103 c. :
tabn. — bubmuorp.: c. 99-100. ; To xe [Dnexrponnsii pecypc]. — URL:
http://biblioclub.ru/index.php?page=book&id=273811

5. CasembeBa O.I'. JlemoBoit anrnmiickuii mas Bcex [Tekcr] = Business
English for Everyone: yuebHo-nipakTrueckoe nocodbue / O. I'. CaBenbena, K. C. Bo-
jomrHa ; M-Bo oOpa3zoBanus u Hayku Poc. @enepaunn, KybaHckuii roc. yH-T. —
Kpacuonap: [Kybanckuii rocynapctBeHHbIi yauepcutet], 2016. — 114 c.

9 Ilepeyennb pecypcoB HHGPOPMAIMOHHO-TEJIEKOMMYHUKAIIUOH-
Hoil ceTH «AHTEpHET»

IHepeyens IbC
Ne HanmenoBanue TemaTuka Ccebuika
1 | Znanium.com YHuBepcaipHas
2 | IPRbook YHuBepcasibHas
OO6pa3zoBarenbHbIi mopTai
4 Ky6IAY YHuBepcanpHas

Ilepeyens UHTEpHET CaiiTOB:
1. Ku6epJlenunka (http://cyberleninka.ru/)
2. ®enepanbHbiil mopran "Poccuiickoe oopazosanue" http://www.edu.ru/



https://e.lanbook.com/book/46244
http://biblioclub.ru/index.php?page=book&id=273811
https://znanium.com/
http://www.iprbookshop.ru/
https://edu.kubsau.ru/
http://www.edu.ru/

3. Undopmanmonnas cuctema "EanHoe okHO nocTymna K oOpa3oBaTelbHBIM
pecypcam" http://window.edu.ru/

4. Ennnas xoJuteknus nudpoBbIX o0pa3oBaTenbHBIX pecypcoB http://school-
collection.edu.ru/

5. CpaBouno-uHdopManroHHbIi mopTan "Pycckuii s3p1k" http://gramota.ru/

6. Ciry>x0a TeMaTHUECKUX TOJIKOBBIX cioBapei http://www.glossary.ru/

7. CnoBapwu u sHmkIoneauu http://dic.academic.ru/

10 MeToanueckne yKa3aHus JJisi 00y4AIOIIUXCH MO0 OCBOECHUIO
TUCUMIIMHBI

11 Ilepeyenb MH(POPMALMOHHBIX TEXHOJOTH, UCIOJIb3yeMBbIX
IPH OCYLIECTBJICHUU 00Pa30BaTEJIBLHOIO MPOLECCa MO JUCHUILIAHE,
BKJIIOYASl NMepeYeHb MPOrPaMMHOI0 odecriedyeHusi 1 MHPOPMAIIUOH-
HBIX CIIPABOYHBIX CUCTEM

NudopmarmoHHble TEXHOJIOTHH, UCIIOIb3YEMbIE TIPU OCYIIECTBICHUN 00pa-
30BATEJIBLHOTO MpoIecca M0 TUCIUTUIMHE TTO3BOJISAIOT:

— obecrneynTh B3aUMOJCHCTBHE MEXKAY YYaCTHHKaAMU OOpa30oBaTEIbHOTO
mporiecca, B TOM YHCIIe CUHXPOHHOE M (MJIM) aCHHXPOHHOE B3aWMOJICUCTBHE IIO-
cpeactBom cetu «MIHTEpHETY;

— (ukcupoBaTh X0 00pa30BaATEIBLHOTO MPOIECCa, PE3YIHTATOB MPOMEXKY-
TOYHOM aTTecTaluy MO AMCIUIUIMHE W PE3YJIbTaTOB OCBOEHHUS 00pa30BaTEIIbHOM
MPOrPaAMMBI;

— OpraHu30BaTh MPOIECC OOpPa30BaHUS MTyTEM BU3yaIu3alluy U3y4aeMOW UH-
dbopmaluu mocpeICTBOM UCTOJIb30BAHUS MTPE3CHTAIIMOHHBIX TEXHOIOTHH;

— KOHTPOJIMPOBATh PE3YJIbTAaThl 00YUEHHUS Ha OCHOBE KOMITBIOTEPHOTO TECTH-
pOBaHUS.

IlepedyeHb JTUIEH3HOHHOTO IPOTPAMMHOI0 00ecneYeHus

Ne | HammenoBanue Kpartkoe onncanne
MicrosoftWindows OmnepannoHHas cucreMa

2 Microsoft Office (Bxirouaer Word, Ex- | ITakeT 0()UCHBIX NPHIOKESHUI
cel, PowerPoint)
3 Cucrema tectupoBanus INDIGO TectupoBanue

Ilepedyennb npodeccHOHANBHBIX 023 JAHHBIX U HHPOPMALMOHHBIX CIIPABOYHBIX
CHCTEM


http://window.edu.ru/
http://school-collection.edu.ru/
http://school-collection.edu.ru/
http://gramota.ru/
http://www.glossary.ru/
http://dic.academic.ru/

Haumenosanue

TemaTtnka

DNEeKTPOHHBIN agpec

auoteka eLibrary

Hayunas snektponHas 6uo-

YHuBepcaabHas

https://elibrary.ru/

Hocryn k cetu UHTEepHET

Jloctym k cetu IHTEpHET, JOCTYM B AJIEKTPOHHYIO HH(OPMAaIIMOHHO-00pa30-
BATEJIBHYIO CPENY YHUBEPCUTETA.

12 MaTepuajbHO-TeXHH4YECKOe o0ecneyeHue AJsi 00y4eHus Mo

AUCHHUIIJINHE

Ne
1/

HaunmenoBanue yueOHBIX Tpe-
METOB, KypCOB, TUCLUILINH
(Momymeit), mpaKTUKA, HHBIX BH-
JIOB Y4eOHOW NIeSTeIbHOCTH,
NPEIYCMOTPEHHBIX YIeOHBIM
IUTAHOM 00pa30BaTEIbHOM MPO-
rpaMmbl

HaumenoBanue nomenieHuil aJis npo-
BEJICHHUS BCEX BUIIOB YUICOHOI nes-
TENBHOCTH, MPETyCMOTPEHHOM yueo-
HBIM IUTAHOM, B TOM YHCIIC TIOMEIIe-
HUS TSI CAMOCTOSATENIEHON paboTHI, €
yKa3aHHEM IePEUHs OCHOBHOT'O 000-
pynoBaHus, yaeOHO-HATJISIIHBIX TO-
coOuii ¥ UCTIONB3yEeMOT0 IPOrpaMM-
HOT'0 00CeCIICUCHUS

Anpec (MECTOIOJIOKEHHUE) TOMEIICHUH
JUIS TIPOBE/ICHHS BCEX BU/IOB yUeOHOMH
JIESTEIIHOCTH, MIPETyCMOTPEHHON
y4eOHBIM IUTaHOM (B CIIydae peannsa-
K 00pa30BaTENbHON IPOrPaMMBbI B
ceTeBoM (popMe JOMOIHUTENBHO yKa-
3bIBa€TCS HAMMEHOBAaHUE OpraHM3allU,
€ KOTOPOM 3aKJIFOUEH J0TOBOD)

2

3

4

MHocTpaHHBIH A3bIK

ITomemenne Ne726 I'JI, mocagouHBIX
mecT — 30; mromans — 127,5m2;
yueOHast ayIUTOPHS IS TPOBEIACHUS
3aHATHUHN JEKIIMOHHOTO THUIA, 3aHATHI
CEMHHAPCKOI'0 TUIIA, TPYIMIIOBBIX U
WHIUBUAYAIbHBIX KOHCYJIBTAIUH, TE-
KYIIETO KOHTPOJIS ¥ IPOMEKYTOTHON
aTTecTallny .
CIUTMT-CUCTeMa — | INT.;
TEXHUYECKHE CPEICTBA O0YICHUS,
HA0OPHI IEMOHCTPAIIHOHHOTO 000pYy-
JOBaHUS U y4eOHO-HATIISITHBIX ITOCO-
Owmif (HOYTOYK, IIPOCKTOP, SKpaH);
MpOorpaMMHOe oOecreueHue:
Windows, Office;
crieruanu3upoBaHHas meoenb(yaeo-
Has IocKa, yueOHas MeOenn).

350044, KpacHomapcKuii Kpaid, T.
Kpacnonap, yi. um. Kanunnna, 13

WNHocTpaHHBIN A3bIK

ITomemenne Ne220 I'JI, mocamouHbIX
mecT — 30; mromans — 127,5m2;
yaeOHast ayJUTOPHS ISl IPOBEACHHUS
3aHIATUHN JIEKITMOHHOTO THUIIA, 3aHATHI
CEMHUHAPCKOIr0 TUIIA, TPYIIOBBIX U
MHIUBUAYaIbHBIX KOHCYJIbTALUI, Te-
KYLIEro KOHTPOJISI U IPOMEKYTOUHON
aTTECTallUN .
cruT-cuctema — 1 1t
TEXHUUECKHE CPeJICTBA OOyUCHUS,
HaOOPBI IEMOHCTPAIIMOHHOTO 000PY-
JIOBAHUSI U y4eOHO-HATJISTHBIX ITOCO-
6wmif (HOyTOYK, IPOEKTOP, SKpaH);
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IPOrpaMMHOE OOecIieyeHHe:
Windows, Office;
cHennan3upoBaHHast MeOelh(yaeo-
Has TocKa, yueOHas MeOels).




