AHHOTaNUA padoyeld MPOrpaMMbl JUCHUIIMHBI
«IIpodeccuonanbHbI HHOCTPAHHBINA S3BIK)

Heasro ocBoeHus: qucuumiannbl «lIpodeccnoHanbHbIi MHOCTPAHHBIM
S3bIK» (QHTJIMMCKUM) sBIIAETCS (POPMUPOBAHHME KOMILIEKCA 3HAHUW, YMEHUU U
HABBIKOB MPAKTUYECKOTO BJAJEHUS S3BIKOM Ha YPOBHE, JOCTATOYHOM IS
pelIeHN s KOMMYHHMKAaTUBHBIX 3a/1a4, UCIIOJIb3YSI COBPEMEHHBIE KOMMYHUKATUBHBIE
TEXHOJIOTMM, B TOM YHCJIE HA MHOCTPAHHOM S3BIKE, Ul aKaJAEMUYECKOIO U
npodeCCUOHATBFHOTO B3aMMOJICHCTBHUSI, @ TaKXe MOATOTOBKA OOYyYarolIUXCS K
TOMY, YTOOBI aHAJIU3UPOBATH U YUUTHIBATh Pa3HOOOpa3ue KyJIbTyp B MPOLIECCE
MEXKYJIBTYPHOTO B3aUMOJEHCTBUS.

3amaun JUCHUILINHBI.

— pa3BUBATh MHTErPATUBHBIC YMEHHU S, HECOOXOAMMBIC /7151 HAITU CaHus,

MU CHMEHHOTO IMEPEBO/Ia U PEIaKTHPOBAHUS PA3TUIHBIX aKaIEMUIECKUX TEKCTOB
(pedepartoB, acce, 0030pOB, CTATEH U Ip.);

— 0o0y4HWTh HaBBIKAM INIPEJACTABIICHUS PE3yJbTaTOB aKaJAEMHYCCKOW H
npodeCCUOHATFHON NIEATEIbHOCTH HA Pa3UYHBIX MyOJUYHBIX MEPOIPHUSITHSIX,
BKJTIOUYas MEKTyHAPOIHbBIC;

— COBEpIICHCTBOBATh HWHTETPAaTUBHBIE YMEHHUS, HEOOXOIUMBIC IS
3(pHEeKTUBHOrO y4yacTus B aKkaAeMHUUECKUX U TTPO(DHECCHOHATBHBIX TUCKYCCHSIX.

— obecrnieunTh OOYYAIOIIMXCS WHTETPATUBHBIMH YMEHHS HCIIOJH30BAThH
JMAJIOTHYECKOE OOIIEHHE JIJISl COTPYIHUYECTBA B aKaJIEMUUYECKON KOMMYHUKAIIUH;

— OOyYHUTh HAXOXICHUIO U MOUCKY HEOOXOAMMOM JUIsi CaMOpPa3BUTHUS U
B3aUMOJICUCTBUS C JAPYIUMH HHGOpPMALUM O KYJIBTYPHBIX OCOOCHHOCTSX H
TPAIUIIMAX Pa3IUYHBIX COIMATIBHBIX TPYI, JIEMOHCTPUPYS YBAKUTECIBHOE
OTHOIIICHHWE K HCTOPHYECKOMY HACJIEAUI0 W COIMOKYJIBTYPHBIM TPATUIIUSIM
Pa3IMYHBIX COLMATBHBIX TPYIIIL.

Ha3zBanus TE€M, OCHOBHBIX BOIIPOCOB B BU/JI¢ THIAKTUICCKHUX CIUHUIIL:
HerictButenbubii 1 CTpagaTenbHbli 3asior. Henuunbie ¢hopMel T1arosna.
Unit 1. Industrial Economics

Unit 2. Market. Types of Market Structures

Unit 3. Barriers to Entry the Market

Unit 4. Pricing

Unit 5. Organization Management

OO0BEM QUCIHUIUIAHEL — 2 3.€.
dopma TPOMEKYTOUHOTO KOHTPOJIS — 3auem.



